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Editorial Profile

the two key prerequisites for leisure
travel are time and discretionary income
— two things people age 50 and older
are likely to have. these older travelers
tend to vacation more frequently and
take longer trips. our mission is to 
inform the reader who seeks quality, 
value and enriching experiences. 
Travel 50 & Beyond’s coverage ranges

from short trips such as spa weekends
to month-long multi-nation treks. 
Because our readers are active and 

interested in all types of trips, Travel 50 &
Beyond features domestic and interna-
tional destinations, small group tours,
expedition travel, cruises, learning 
vacations, travel by rail and rV and 
outdoor adventures. 
Travel 50 & Beyond delivers practical,

useful recommendations to readers
ready to travel. there’s never been a
travel magazine whose readers are 
more responsive to what you have to
say, and sell.

About the Editor, 
Elizabeth Armstrong

elizabeth armstrong, a gifted writer
and editor, has been on the editorial
staff at Vacation Publications since 1992
and has been the editor of travel 50 &
Beyond and Vacations since summer
2000. a graduate of Mount Holyoke 
College in South Hadley, Ma, armstrong
was raised in new York, italy, liberia 
and Mississippi and currently resides 
in Houston.

Having traveled extensively since child-
hood, armstrong has a true appreciation
for other cultures and offers her readers
insight based on personal experience.

armstrong is dedicated to delivering
thoughtful, practical stories geared to-
ward travelers of all incomes and interests.
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Designed specifically for frequent 
travelers age 50 and over

tanzania — featured in winter 2014 issue.



WINTER THEME ISSUE:
EMBRACING THE ARTS
travel 50 & Beyond salutes visual and per-
forming arts as well as film and television,
graphic design, mixed media and more 
with these cultural escapes.

up-and-Coming arts towns. You know
new York and Santa fe, nM, but what about
hidden havens like Berea, kY; ridgeland,
MS; or Chautauqua, nY?

Garden Variety. trade your afternoon walk
among the flowers for these routes through
innovative sculpture gardens. Size up
bronze statuary on the national Mall in
Washington, dC; celebrate the work of artist
Charles Umlauf in austin, tx; and commune
with author Beverly Cleary’s characters in
Portland, or.

emerging exhibits. these new (or newly ex-
panded) spaces include the audain art Mu-
seum of Whistler, British Columbia; a
15,500-square-foot photography center at
the San francisco Museum of Modern art;
and added performance space for the Speed
art Museum of louisville, kY. 

the Old world art scene. this roundup
highlights festivals and special exhibitions
throughout europe.

On set. tour Hobbiton (on new Zealand’s
north island), king’s landing (actually
dubrovnik, Croatia) or the jungle backdrop
of “Jurassic Park” (the equally verdant Hawai-
ian isles) on these getaways for movie buffs. 

SPRING THEME ISSUE:
A WORLD OF ADVENTURE
try something new this season with one 
of these thrilling escapes.

wandering the wild west. rodeos and
dude ranches, ghost towns and Gold rush
country, the rough-riding history and en-
during native american cultures — these
destinations make the most of their iconic
backdrop.

> Companion piece: Thrilling Western 
Train Trips. Railroads played a major 
role in opening the Western frontier. 
Forge your own way through the Rocky 
Mountains, forbidding desert and 
wide-open plains with these rides 
around the U.S. and Canada.

a scenic Centennial. the national Park
Service celebrates 100 years of preservation
in 2016, and you can survey its work on
these outdoor escapes. 

Once in a Lifetime trips. take the plunge
and finally embark on that dream trip: a
cruise around the Galapagos, an african 
safari and more.

SUMMER THEME ISSUE:
GREAT AMERICAN 
ROAD TRIPS
You can pack the car or hire someone else 
to do the steering as you explore...

florida Keys beaches 
> Cap off a drive around the islands 

with a stay in key West.

east Coast history 
> dive into the past at Mount Vernon, 

Gettysburg and more.

dynamic southeast 
> from the mountains to the beaches 

in the Carolinas and Georgia

Midwestern delights 
> Where the Mississippi river serves as 

your “road”

rugged texas 
> travel from the vineyards of the 

Hill Country to the craggy terrain 
of West texas. 

southwestern canyon lands 
> explore Grand Canyon, Bryce Canyon 

and Zion national parks.

Pacific northwest scenery 
> Steer i-84 through oregon’s Columbia 

river Gorge, i-5 from Seattle and beyond.

the “mother road,” route 66 
> embrace the nostalgic charm and 

unique towns of this american icon.

FALL THEME ISSUE:
SEASONAL HARVESTS
travel 50 & Beyond’s annual food and wine
issue devours field-fresh goods around 
the country. 

farmers Market towns. these spots go
above and beyond for shoppers and diners. 

where to wine. this “crush season” roundup
seeks the best in sipping vacations. 

farm-to-table fare. dig into these recipes
collected from our favorite resort chefs to take
advantage of locally sourced ingredients.

retirement relocation feature. Harvest
homes – moving into an agrihood.

2016 Editorial Calendar
In each issue, Travel 50 & Beyond presents 
a themed package of stories.

IN EACH ISSUE: 

Great american escapes: our photo feature
highlights scenic destinations from coast 
to coast.
> winter: Grant County, nM
> spring: into the Carolinas
> summer: northwest haunts [Wa, or or id]
> fall: mountain hideaways [Ca, Ut, Co or nV]

road trips: this handy drive planner ex-
plores regions that are ideal for retirement
relocation.
> winter: northern florida
> spring: nevada West
> summer: north Carolina mountains
> fall: Central Washington



Reader Profile
eighty percent of this country’s 
vacations are taken by people age 
50 and over. Compared to younger
vacationers, these older travelers 
vacation more frequently and tend
to take longer trips. travel 50 & 
Beyond is the only national travel
magazine conceived and designed
specifically for this group. Because
our readers are active and interested
in all types of trips, travel 50 & 
Beyond features domestic and 
international destinations, small
group tours, expedition travel,
cruises, learning vacations, travel by
rail and rV and outdoor adventures.

sex

Male
female 

aGe (average: 64.1)

Under 50
50-59
60-69
70 or over

MaritaL status

Married
divorced/separated
Widowed
never married

eMPLOyMent

Work full time
Work part time
retired

average Value 
of Main residence:
$314,000
average Household
income*:
$128,000
*for those working full or part time

average Household
net Worth:
$814,000

aCtiVities
(more than 100% due to multiple choices)

67% reading books for pleasure 
64% Visit historic sites  
56% art shows/museums 
56% festivals/events
53% entertaining guests in home
53% Jogging or walking  
53% theater/concert/opera/ballet  
51% Cinema  
51% regular exercise 
48% Gardening   
43% Volunteer work  
39% Casino gambling  
36% Sporting events 
35% arts and crafts   
35% Swimming  
32% Hiking  
27% Bicycling  
27% Photography  
24% fishing  
23% Boating/sailing  
18% Gourmet cooking  
17% Golf  

CirCuLatiOn
115,000

readers Per COPy
2.5

eduCatiOn
81% attended college or better  

60% Graduated college or better  

30% Postgraduate degree  

89%

have traveled domestically in the last
year*

*subscribers spent an average of $1,330 per person
on their most recent trip within the U.S.

73%

have taken action such as directly 
contacting an advertiser as a result 
of reading travel 50 & Beyond

79%

own home

43%
53%

8%

26%
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traVeL
4.0 number of domestic trips 

in past 12 months

7.3 average number of days 
on most recent trip  

74% Stayed in hotel, resort, lodge 
or B&B in past 12 months  

70% flew on a commercial airline

26% rented a car in past 12 months 

86% own a passport  

60% foreign travel in past 3 years  

74% Plan a foreign trip in next 3 years  

42% Cruised in past 3 years  

78% May cruise in next 3 years

13% Stayed at an all-inclusive resort 
in the past 12 months

54% May stay at an all-inclusive resort 
in next 3 years

23% took an escorted tour 
in past 12 months

61% May take an escourted tour 
in the next 3 years

51% May take a river cruise 
in the next 3 years

34%

28%

61%

56%

16%

10%
10%

30%

10%



Geographic Distribution*

 

West north
Central
10.55%

Circulation % of circulation

new england 3,916 3.45

Middle atlantic 14,410 12.70

east north Central 24,851 21.90

east South Central 6,373 5.61

South atlantic 36,948 32.55

Circulation % of circulation

West north Central 11,973 10.55

West South Central 7,044 6.21

Mountain 5,836 5.14

Pacific 9,609 8.47

Canada/other 260 .23

total mailed 111,268

newsstand/single copy 1,620

other 612

total distribution 113,500
pacific**

8.47%

Mountain
5.14%

West south
Central
6.21%

east south
Central
5.61%

south 
atlantic
32.55%

east north
Central
21.90%

Mid-atlantic
12.70%

new england
3.45%

Circulation 113,500

frequency 4 times/year

*fall 2014
**Pacific region includes alaska & Hawaii



Vacation 
Planning Guide

the Vacation Planning Guide is a
reader service section located at the
back of the magazine. each ad receives
a reader service number that readers
can use to request information from 
advertisers using a bound-in reader
service card or by visiting the website
travel50andBeyond.com. When a visitor
to travel50andBeyond.com selects to
receive information from an advertiser
on the free travel info page, a link to the
advertiser’s website will be presented as
soon as the form is submitted. travel50
andBeyond.com captures the contact
information for the advertiser to be 
delivered with next batch of leads and
gives the site visitor instant access to 
information from the advertisers in
which they are interested.

an advertiser will receive leads that 
include the name, address and, when 
provided, the verified e-mail address of 
any reader who requests more informa-
tion from that specific advertiser. 

These leads may be sent in a variety 
of ways:
1  a mailed hard copy list with 

publisher-printed mailing labels 
2  an e-mailed excel spreadsheet 
3  any combination of the above 

options 

advertisers specify how they would 
like to receive their leads. the Vacation
Planning Guide ads are formatted in
house and are available in three sizes:

Plan AA: Six ads per page. advertiser
sends a 4/C image and 75 words of copy
to the publisher.

Plan A: 12 ads per page. advertiser
sends a 4/C image and 30 words of copy
to the publisher.

Plan B: 24 ads per page. advertiser
sends a B&W logo and 30 words of copy
to the publisher.

Vacation Planning Guide Ad Materials
images and copy for the planning guide
can be sent on disk or via email. digital
images are preferred. images must be 
at least 300 dpi. Save images as CMYk 
or Grayscale. Convert rGB images to
CMYk. Convert spot colors to CMYk. 
include trapping. Use only ePS or tiff
files. JPeG is not supported. Publisher
does not provide proofs of Vacation
Planning Guide ads.

To submit materials or for more 
detailed production specifications,
contact:
dave Hart, travel 50 & Beyond, 
5851 San felipe St., Ste. 500, 
Houston, tx 77057
materials@travel50andbeyond.com, 
713-974-6903, fax 713-978-6003

64 Travel 50 & Beyond

When choosing a place to retire, Ten-
nessee’s a great state to call home!
Tennessee is home to urban places
and wide-open spaces, with lots of
scenic room to roam. Come experience
Tennessee and we’ll show you how
the good life just keeps getting better.
Visit www.retiretennessee.org today!

Between Los Angeles and San Fran-
cisco, Pismo Beach is your Wine &
Waves™ destination. White sandy
beaches, wonderful places to stay and
outstanding wine, dining, shopping and
more. Pismo Beach is Classic California. 

VACATION PLANNING GUIDE

Go deep inside Alaska, where the unpar-
alleled meets the unexpected. Fairbanks
emanates a quality of light, energy and
warmth found nowhere else on Earth. For
much of the year, the northern lights shine
brightly here. In summer, the midnight sun
will boost your energy when you think the
day is already done. Fairbanks truly is the
unexpected Alaska. For your free Visitors
Guide on Fairbanks, Denali, Interior and
Arctic Alaska call 1-800-327-5774 or visit
www.explorefairbanks.com.

Lake of the Ozarks, Missouri - Recon-
nect with loved ones at the Lake of the
Ozarks. Centrally located in the beautiful
northern Ozark Plateau with year-round
attractions, events and festivals, we’re so
much more than just a lake. Request your
free vacation guide and plan your Lake
getaway today. www.funlake.com/charm
or call 800-FUNLAKE.

Where to Retire is the only magazine in
America dedicated to helping its readers
find the ideal retirement town and neigh-
borhood. To request a free sample issue
of Where to Retire and receive an oppor-
tunity to subscribe for one year for $18, a
discount of 39% off the newsstand rate,
circle #4 on the accompanying card or
visit www.WhereToRetire.com.

To do: get a bigger to do list. Texas...It’s like a whole other country that’s miles
away from ordinary. Local flavor. Breathtaking scenery. Chances to play cowboy, or
art critic. No matter what kind of adventures you’re looking for, you’ll find them at
TravelTex.com. It’s loaded with all kinds of easy-to-use features like podcasts,
videos and trip ideas. It’s designed to make organizing and sharing your vacation
plans as simple as can be. Just head to TravelTex.com to order your FREE Texas
State Travel Guide and start planning your trip today. 

Olympic Peninsula, Washington
State – Explore the lush Olympic rain
forests, wild ocean beaches, snow-
capped mountains, magical misty 
waterfalls, pristine lakes and rivers
and enjoy friendly towns, tribal cul-
tures and Olympic Coast cuisine 
along the way. 1-800-942-4042,
www.OlympicPeninsula.org.

Company is always welcome! - two
lakes - a sandy beach -13 family-friendly
attractions - World’s Largest Buffalo - 
albino bison. Be Part of the Legend!

FOR FASTER SERVICE
Fax your order to 
+1 713-978-6003 or 
order online at 
Travel50andBeyond.com 
and request to receive 
information via email.
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Come explore everything the western U.S. has to offer! With the Dude Ranchers’
Association and its 100+ accredited dude and guest ranches, you can experience
an all-inclusive getaway to some of the most scenic and breathtaking areas of the
country. From adventures in culinary and the great outdoors to agricultural and 
ecotourism travel, there is something for everyone. Visit duderanch.org or call 
1-866-399-2339  to learn more.

4

Olympic Peninsula, Washington
State – Explore the lush Olympic rain
forests, wild ocean beaches, snow-
capped mountains, magical misty 
waterfalls, pristine lakes and rivers
and enjoy friendly towns, tribal cul-
tures and Olympic Coast cuisine 
along the way. 1-800-942-4042,
www.OlympicPeninsula.org.

5

When choosing a place to retire, Ten-
nessee’s a great state to call home!
Tennessee is home to urban places
and wide-open spaces, with lots of
scenic room to roam. Come experience
Tennessee and we’ll show you how
the good life just keeps getting better.
Visit www.retiretennessee.org today!

6

Between Los Angeles and San Fran-
cisco, Pismo Beach is your Wine &
Waves™ destination. White sandy
beaches, wonderful places to stay and
outstanding wine, dining, shopping and
more. Pismo Beach is Classic California. 

7

Company is always welcome! - two
lakes - a sandy beach -13 family-friendly
attractions - World’s Largest Buffalo - 
albino bison. Be Part of the Legend!

FOR FASTER SERVICE

Fax your order to 
+1 713-978-6003 or 
order online at 
Travel50andBeyond.com 
and request to receive 
information via email.

To do: get a bigger to do list. Texas...It’s like a whole other country that’s miles
away from ordinary. Local flavor. Breathtaking scenery. Chances to play cowboy, or
art critic. No matter what kind of adventures you’re looking for, you’ll find them at
TravelTex.com. With videos, trip ideas, and places to stay, TravelTex.com has every-
thing you need to know about Texas. It’s designed to make organizing and sharing
your vacation plans as simple as can be. Just head to TravelTex.com to order your
FREE Texas State Travel Guide and start planning your trip today.

Lake of the Ozarks, Missouri - Recon-
nect with loved ones at the Lake of the
Ozarks. Centrally located in the beautiful
northern Ozark Plateau with year-round
attractions, events and festivals, we’re so
much more than just a lake. Request your
free vacation guide and plan your Lake
getaway today. www.funlake.com/charm
or call 800-FUNLAKE.

1 2

Go deep inside Alaska, where the unpar-
alleled meets the unexpected. Fairbanks
emanates a quality of light, energy and
warmth found nowhere else on Earth. For
much of the year, the northern lights
shine brightly here. In summer, the mid-
night sun will boost your energy when
you think the day is already done. Fair-
banks truly is the unexpected Alaska. For
your free Visitors Guide on Fairbanks, De-
nali, Interior and Arctic Alaska call 1-800-
327-5774 or visit
www.explorefairbanks.com.

3

8

Sample
Plan AAs

Sample
Plan As

Sample
Plan Bs



average Circulation: 115,000

General advertising rates B&w 4/C

2-page spread

full Page

2/3 Page

1/2 Page

1/3 Page

1/6 Page

Premium Positions frequency discounts

inside front Cover $13,230 4% for 2x

inside Back Cover $12,960 6% for 3x

Back Cover $13,510 10% for 4x

other special positions add 10%

2016 Advertising Rates

retirement Planning Guide ad rates

Plan aa – Six ads per page, 4/C image and up to 75 words of copy:

1x rate $2,300 net

4x rate $2,080 net

Plan a – 12 ads per page, 4/C image and up to 30 words of copy:

1x rate $1,280 net

4x rate $1,110 net

Plan B – 24 ads per page, B&W logo and up to 30 words of copy:

1x rate $780 net

4x rate $710 net

Online ads
advertiser must run a minimum 1/2-page display ad. rates available on request.

agency Commission
We offer a standard 15% commission to recognized agencies on ad rates shown
above.

$21,610

$10,800

$8,790

$7,070

$4,310

$2,180

$14,480

$7,250

$5,870

$4,700

$2,950

$1,580



diGitaL sPeCifiCatiOns
accepted media: Cd, dVd, email 
Software file formats supported: 
layout: Quark xpress 9, indesign CS5 
image editing: Photoshop CS5
illustration: adobe illustrator CS5
Press-ready Pdf files

Microsoft software is not supported,
please do not send Microsoft files.
include all fonts, both screen and printer,
used in the ad. do not embed type. do
not use truetype fonts. include all graph-
ics and original art incorporated in the
ad. images must be at least 300 dpi. Save
images as CMYk or Grayscale. Convert

rGB images to CMYk. Convert spot col-
ors to CMYk. include trapping. Use only
ePS or tiff files. JPeG is not supported.

indesign files must be accompanied
by a press-ready Pdf. Pdf files need to
contain 1/8" bleed outside trim. files
should not contain rGB or spot colors.

Supply a SWoP-calibrated contract
color proof at 100% of size with color bar.
if a SWoP certified proof is not supplied,
there may be a variance in the color repro-
duction of your ad. Send only files re-
quired for the current issue ad. include
trim, bleed and center marks in all separa-
tions. keep all crop and register marks
1/4" outside magazine trim size. Publisher
does not provide proofs of display ads. We
do not return materials unless specified.

OnLine ads
dimensions: 250 x 250 px
JPeG images should be sent via email 
to the address below.

VaCatiOn PLanninG Guide 
sPeCifiCatiOns
the Vacation Planning Guide ads are 
formatted in house and are available in
two sizes: Plan aa, Plan a and Plan B. 
Plan AA: Six ads per page. advertiser
sends a 4/C image and 75 words of copy.
Plan A: 12 ads per page. advertiser
sends a 4/C image and 30 words of copy. 
Plan B: 24 ads per page. advertiser
sends a B&W logo and 30 words of copy.
images and copy for the planning guide
can be sent on disk to the address below.

digital images are preferred and must be
at least 300 dpi. Save images as CMYk or
Grayscale. Convert rGB images and spot
colors to CMYk. include trapping. Use
only ePS or tiff files. JPeG is not sup-
ported. Publisher does not provide
proofs of Vacation Planning Guide ads.

tO suBMit MateriaLs Or 
fOr MOre detaiLed PrOduCtiOn
sPeCifiCatiOns, COntaCt:
dave Hart, travel 50 & Beyond, 
5851 San felipe St., Ste. 500 
Houston, tx 77057
materials@travel50andbeyond.com, 
713-974-6903, fax 713-978-6003

MeChaniCaL requireMents
travel 50 & Beyond is produced computer-to-plate, printed web offset, saddle-stitched, and has three columns to a page.

space Live area Bleed trim

Spread 15 1/2” x 10” 16 5/8” x 11 1/8” 16 3/8” x10 7/8”

Page 7” x 10” 8 7/16” x 11 1/8” 8 3/16” x10 7/8”

2/3 page 4 5/8” x 10” 5 3/8” x 11 1/8” 5 1/8” x10 7/8”

1/2 page, H 7” x 5” 8 7/16” x 5 5/8” 8 3/16” x5 7/16”

1/2 page, i 4 5/8” x 7” 5 3/8” x 7 5/8” 5 1/8” x7 3/8”

1/2 page, V 3 1/2” x 10” – –

1/3 page, V 2 1/4” x 10” – –

1/3 page, S 4 5/8” x 4 7/8” – –

1/6 page 2 1/4” x 4 7/8” – –

*keep live matter and type ¾” from gutter on both pages.

Full page

1/6
page

1/3
page

square

2/3
page

1/3
page
vert

1/2
page
vert

1/2
page

Island

1/2 page
horIzontal

Production 
Specifications



Contacts Vacation Publications, inc.
travel 50 & Beyond
5851 San felipe Street, Suite 500 
Houston, tx 77057
(713) 974-6903 office
(713) 978-6003 fax

karen northridge
PUBliSHer
knorthridge@travel50andbeyond.com

adVertisinG/PrOduCtiOn

lindsay lindquist
adVertiSinG direCtor
lelindquist@travel50andbeyond.com

dave Hart
ProdUCtion direCtor
dhart@travel50andbeyond.com

Carlee Mausner
adVertiSinG ManaGer
cmausner@travel50andbeyond.com

editOriaL

elizabeth armstrong
editor

Carl Glatzel
art direCtor

anh Phan
aSSiStant art direCtor

Jennifer davoren
ManaGinG editor

Michelle Chumbley
aSSiStant editor

annette fuller
ConSUltinG editor

Maureen king
ConSUltinG editor

Brent Stoller
Senior Writer

emilia Benton
Staff Writer

rebecca Matheson
editorial aSSiStant

lucy Spicer
editorial aSSiStant

kathryn Worrall
editorial aSSiStant
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BBO Bayside — featured in winter 2014 issue.



Advertising 
Offices

MAIN OFFICE

5851 San Felipe Street, Suite 500 
Houston, TX 77057
(713) 974-6903 office
(713) 978-6003 fax

Karen Northridge
PubliSHer

knorthridge@travel50andbeyond.com

lindsay lindquist
AdverTiSiNg direcTor

lelindquist@travel50andbeyond.com 

dave Hart
ProducTioN direcTor

dhart@travel50andbeyond.com

carlee Mausner
AdverTiSiNg MANAger

cmausner@travel50andbeyond.com

FLORIDA

Jim gundry
P.o. box 717
ruskin, Fl 33575
(813) 812-7678 office
proftampa@aol.com 

Ann deluca
15321 cape drive South
Jacksonville, Fl 32226
(561) 351-4139 office
profsfl@gmail.com

SOUTHEAST
(gA, Nc, Sc, vA, wv)

rick gower
3685 bellegrove ridge 
Marietta, gA 30062
(770) 977-3225 office
rick@rickgower.com

MIDWEST, SOUTHERN MOUNTAIN, 
CALIFORNIA & HAWAII
(AZ, cA, co, Hi, iA, il, iN, KS, KY, Mi, MN,
Mo, Nd, Ne, Nv, oH, Sd, uT, wi, wY)

liz esterces
18685-A Main St. #110 
Huntington beach, cA 92648
(714) 960-9433 office
(714) 960-9432 fax
liz@pub-rep.com

SOUTHWEST & 
WEST SOUTH CENTRAL
(Al, Ar, lA, MS, NM, oK, TN, TX)

Nelson gumm
(NM)
25132 oakhurst dr., Suite 201 
Spring, TX 77386
(713) 942-7676 office
(713) 942-0277 fax
nelson@ajrmediagroup.com

Stu barash
(Al, Ar, lA, MS, TN)
(504) 571-5159 office
stu@ajrmediagroup.com

connie blair
(TX Hill country & rio grande valley)
(512) 524-0750 office
connie@ajrmediagroup.com

Melissa Stafford
(North TX & oK)
(972) 978-9818 office
melissa@ajrmediagroup.com 

Nicole Juel
(San Antonio & west TX)
(210) 460-9940 office
nicole@ajrmediagroup.com

laura baker
(upper TX gulf coast & east TX)
(281) 679-7714 office
laura@ajrmediagroup.com

NORTHERN MOUNTAIN, PACIFIC 
& CANADA
(AK, id, MT, or, wA, canada)

deborah Fach and gary Fach
225 w. King edward Ave. 
vancouver, bc, canada v5Y 2J1
(604) 876-2513 office
gfach@telus.net and dfach@telus.net

RETIREMENT RELOCATION
EAST COAST & 
EAST SOUTH CENTRAL
(Al, cT, dc, de, gA, MA, Md, Me, Nc, NH,
NJ, NY, PA, ri, Sc, vA, vT, wv)

Susan Soden
2894 Johnsonway Terr. 
Powhatan, vA 23139
(804) 378-2262 office
(804) 378-2272 fax
susansoden@msn.com


